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GRAMERCY INSTITUTE'S 2026 ASSET
MANAGEMENT MARKETING AWARDS

ABOUT THE ENTRANT

1. Primary contact for future communications regarding this entry:

Name:

Title:

Company:

Address:

Email
Address(s):

Phone 1:

Phone 2:

* 2. For what brand has this entry been conceived/executed?




3. These awards honor excellence in Asset Management Marketing across several
areas of marketing. How would your entry best be categorized? (choose only one)

O Branding

(O Collateral materials

() Content marketing execution

O Corporate communications

O Creative execution / single entry
(O Creative execution / campaign
O Direct response

O Experiential marketing execution / event
O Marketing strategy

O Public relations

Q Website

() Other (please specify)

* 4, Please tell us the title of this specific execution.

* 5. Your entry is an example of (choose only one):

() An asset management firm marketing its own services

O An ad agency or marketing consultancy servicing an asset management firm

(O A media company servicing an asset management firm

OA marketing services provider marketing to an asset management firm firm
OA technology services provider marketing to an asset management firm

O A corporation marketing its financial performance to key audiences (corporate)

Q Other (please specity)
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ABOUT THE ENTRY

* 6. What is the geographic scope of your entry (choose only one)

() This entry was executed in a one-country market.

() This entry was executed in more than one country

* 7. How would you best describe the audience(s) targeted by this entry (choose all
that apply)

| | Business Audience Targeted

I:] Consumer Targeted

D Individual Investor Targeted

D Institutional Investor Targeted

[ ] Intermediary Targeted (i.e.: financial advisors or insurance brokers)
I:] Special Influencer Targeted

D Asset Management Firm Targeted

Other (please specify)




* 8. Please check the box that best describes this entry’s assets under management
(AUM) tier. (choose only one)

O Between $100 million and $1 billion AUM
O Between $1 billion and $100 billion AUM
() Above $100 billion AUM

O AUM does not apply to this entry

O Other (please explain)

* 9, What asset class(es) is/are featured in this entry? (choose all that apply)
[ ] Equities
D Fixed Income
D Cash and Cash Equivalents
D Real Estate
D Commodities
D Alternative Investments
D Question does not apply

D Other (please explain)

* 10. What fund types are featured in this entry? (choose all that apply)
D Mutual funds

D Hedge funds

D Index funds

D Exchange-traded funds (ETFs)
D Private equity funds

D Question does not apply

D Other (please explain)




*  GRAMERCYINSTITUTE -

MANAGEMENT

GRAMERCY INSTITUTE'S 2026 ASSET
MANAGEMENT MARKETING AWARDS

ENTRY FORM

11. SITUATION (50 words or less): This is an optional section. Please provide any
background information that will help our judges understand the intention of this
execution. This section is for background info, you will be asked to state the formal
objective of the creative directly below.

12. OBJECTIVE (100 words or less): Please state the end objective of this execution.
In short, what was this intended to achieve execution?

13. STRATEGY (100 words or less): Please state the strategy behind this entry. (20
points)

14. EXECUTION (100 words or less): Please explain the execution of this entry. (20
points)



15. UNIQUE ATTRIBUTES (100 words or less): Please explain any unique aspects
about this entry that delivered extra or added value to this entry's performance. (20
points)

16. SYSTEM OF SUCCESS MEASUREMENT (100 words or less): Please explain the
system of measurement created to determine the effectiveness of this initiative. (20
points)

17. RESULTS (100 words or less): Please explain the end result(s) of this marketing
execution. (20 points)
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UPLOAD AND SUBMIT

18. OPTIONAL: Please feel free to upload a file or a link to direct judges to view a
sample of this entry.

a) For print and collateral executions, please submit a single file of the entered work
(16MB file size limit).

b) For event work, OOH executions, and promotional work that requires a
photograph to be fully appraised by our judges, please upload a single file of the
entered work (16MB file size limit)

c) For video, audio and web-based submissions, please place the URL in the space

provided below. Please remember not to require passwords or our judges will be
unable to view your submission.

Only PDF, PNG, JPG and JPEG files are supported.

19. OPTIONAL: Please insert your sample's URL here:





